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Literature GM0416 Entrepreneurship and New Business Development, autumn 2020 

For this course there are two kinds of readings. 

The first is the main course book – The Definite Business Plan – which has been 
chosen as a practical handbook to help guide you in your group business plan 
assignment. Certain sections of the book will be pertinent to different lectures (see 
below). 

The second kind of literature includes academic articles as well as selected chapters 
from the Exploring Entrepreneurship textbook (available via the links below). These 
readings will give you a theoretical understanding of business planning and will be 
the basis for the exam. Therefore, you should focus your exam preparation on these 
readings. 

Main Course Book 

Stutely, Richard (2012) The Definitive Business Plan (3rd ed.), Pearson Education 
Limied: Harlow, UK, ISBN 978-0-273-76114-3 

Blundel, Richard and Nigel Lockett (2011): Exploring Entrepreneurship – Practices 
and Perspectives, Chapters 10, 11 and 15. Oxford University Press. 

L1 – The Entrepreneur 

• Main course book: Chapters 1 & 2 
• Blundel, Richard and Nigel Lockett (2011): Exploring Entrepreneurship – 

Practices and Perspectives, chapter 10, Oxford University Press  

L2 – Creativity and Opportunity 

• Main course book: Chapter 3 
• Amabile, T.M. (1983) The Social Psychology of Creativity. Journal of Personality 

and Social Psychology, 45(2), pp. 357-376. 
• Baron, Robert A. (2006): Opportunity Recognition as Pattern Recognition: How 

Entrepreneurs 'Connect the Dots' to Identify New Business OpportunitiesLinks to 
an external site., Academy of Management Perspectives, Vol. 20(1), pp. 104- 
119 

• Kaufman J.C. & Sternberg, R.J. (2015). The Creative Mind, in the Oxford 
Handbook of Creative Industries. Oxford Handbooks Online (available online via 
the University Library) 

L3 – Business Models 

• Main course book: Chapters 5 & 6 
• Baden-Fuller, C., & Haefliger, S. (2013) Business Models and Technological 

Innovation, Long Range Planning, Vol. 46(6), pp. 419-426 

L4 – Entrepreneurial Journey 

• Main course book: Chapter 4         

http://web.a.ebscohost.com.ezproxy.ub.gu.se/ehost/viewarticle?data=dGJyMPPp44rp2%2FdV0%2Bnjisfk5Ie46bFRr6iuSLak63nn5Kx95uXxjL6urUm3pbBIr6qeTbios1KvqJ5Zy5zyit%2Fk8Xnh6ueH7N%2FiVa%2Bpr06vra5PsaukhN%2Fk5VXj5KR84LPgjeac8nnls79mpNfsVa%2Bvtk%2Bxqq9KpNztiuvX8lXu2uRe8%2BLqbOPu8gAA&hid=4107
http://web.a.ebscohost.com.ezproxy.ub.gu.se/ehost/viewarticle?data=dGJyMPPp44rp2%2FdV0%2Bnjisfk5Ie46bFRr6iuSLak63nn5Kx95uXxjL6urUm3pbBIr6qeTbios1KvqJ5Zy5zyit%2Fk8Xnh6ueH7N%2FiVa%2Bpr06vra5PsaukhN%2Fk5VXj5KR84LPgjeac8nnls79mpNfsVa%2Bvtk%2Bxqq9KpNztiuvX8lXu2uRe8%2BLqbOPu8gAA&hid=4107
http://web.a.ebscohost.com.ezproxy.ub.gu.se/ehost/viewarticle?data=dGJyMPPp44rp2%2FdV0%2Bnjisfk5Ie46bFRr6iuSLak63nn5Kx95uXxjL6urUm3pbBIr6qeTbios1KvqJ5Zy5zyit%2Fk8Xnh6ueH7N%2FiVa%2Bpr06vra5PsaukhN%2Fk5VXj5KR84LPgjeac8nnls79mpNfsVa%2Bvtk%2Bxqq9KpNztiuvX8lXu2uRe8%2BLqbOPu8gAA&hid=4107


L5 – Business Growth 

• Greiner, Larry E. (1972, rev. 1998): Evolution and Revolution as Organizations 
GrowLinks to an external site., Harvard Business Review, Vol. 76(3), pp. 55-68 

• Brush, C. et al. (2001) From initial idea to unique advantage: The entrepreneurial 
challenge of constructing a resource base, Academy of Management 
Executive,Vol. 15(1), pp. 64-78. 

• Davidsson P. et al. (2005) Research on Small Firm Growth: A Review, European 
Institutes of Small Business (at https://eprints.qut.edu.au/2072/ (Links to an 
external site.)) 

L6 – Economics and Institutions 

• Blundel, Richard and Nigel Lockett (2011): Exploring Entrepreneurship – 
Practices and Perspectives, chapter 11; and chapter 15, Oxford University Press  

• Aidis, Ruta; Saul Estrin and Tomasz Mickiewicz (2012): Size Matters: 
Entrepreneurial Entry and GovernmentLinks to an external site., Small Business 
Economics, vol 39 (1), pp. 119-139 

• Troilo, Michael (2011): Legal institutions and high-growth aspiration 
entrepreneurshipLinks to an external site., Economic Systems, vol 35 (2), pp. 
158-175 

 L7 – Building Organizations & Corporate Entrepreneurship 

• Garvin, David A. And Lynne C. Levesque (2006): Meeting the Challenge of 
Corporate EntrepreneurshipLinks to an external site., Harvard Business Review, 
Vol. 84(10), pp. 102-112 

• Wolcott, Robert C. and Michael J. Lippitz (2007): The Four Models of Corporate 
EntrepreneurshipLinks to an external site., MIT Sloan Management Review, Vol. 
49(1), pp. 75-82  

L8 – Budgeting 

• Main course book: Chapters 7, 8, & 9 

L9 – Raising Capital 

• Main course book: Chapters 10 & 11 

L10 - Pitching 

• Main course book: Chapters 12 & 13 

 

http://web.a.ebscohost.com.ezproxy.ub.gu.se/ehost/viewarticle?data=dGJyMPPp44rp2%2FdV0%2Bnjisfk5Ie46bFRr6iuSLak63nn5Kx95uXxjL6urUm3pbBIr6qeTbios1KvqJ5Zy5zyit%2Fk8Xnh6ueH7N%2FiVauntk61prBMsay2PurX7H%2B72%2Bw%2B4ti7evPepIzf3btZzJzfhrursk%2Bvp7U%2B5OXwhd%2Fqu4ji3MSN6uLSffbq&hid=4107
http://web.a.ebscohost.com.ezproxy.ub.gu.se/ehost/viewarticle?data=dGJyMPPp44rp2%2FdV0%2Bnjisfk5Ie46bFRr6iuSLak63nn5Kx95uXxjL6urUm3pbBIr6qeTbios1KvqJ5Zy5zyit%2Fk8Xnh6ueH7N%2FiVauntk61prBMsay2PurX7H%2B72%2Bw%2B4ti7evPepIzf3btZzJzfhrursk%2Bvp7U%2B5OXwhd%2Fqu4ji3MSN6uLSffbq&hid=4107
https://eprints.qut.edu.au/2072/
https://eprints.qut.edu.au/2072/
http://link.springer.com.ezproxy.ub.gu.se/content/pdf/10.1007%2Fs11187-010-9299-y.pdf
http://link.springer.com.ezproxy.ub.gu.se/content/pdf/10.1007%2Fs11187-010-9299-y.pdf
http://www.sciencedirect.com.ezproxy.ub.gu.se/science/article/pii/S0939362511000094/pdfft?md5=dbda3945c48525ee5bd9d69d08dffafd&pid=1-s2.0-S0939362511000094-main.pdf
http://www.sciencedirect.com.ezproxy.ub.gu.se/science/article/pii/S0939362511000094/pdfft?md5=dbda3945c48525ee5bd9d69d08dffafd&pid=1-s2.0-S0939362511000094-main.pdf
http://web.a.ebscohost.com.ezproxy.ub.gu.se/ehost/viewarticle?data=dGJyMPPp44rp2%2FdV0%2Bnjisfk5Ie46bFRr6iuSLak63nn5Kx95uXxjL6urUm3pbBIr6qeTbios1KvqJ5Zy5zyit%2Fk8Xnh6ueH7N%2FiVa%2Bmrk%2B2qa5Lr6ikhN%2Fk5VXj5KR84LPgjeac8nnls79mpNfsVbCosUm0rrRLpNztiuvX8lXu2uRe8%2BLqbOPu8gAA&hid=4107
http://web.a.ebscohost.com.ezproxy.ub.gu.se/ehost/viewarticle?data=dGJyMPPp44rp2%2FdV0%2Bnjisfk5Ie46bFRr6iuSLak63nn5Kx95uXxjL6urUm3pbBIr6qeTbios1KvqJ5Zy5zyit%2Fk8Xnh6ueH7N%2FiVa%2Bmrk%2B2qa5Lr6ikhN%2Fk5VXj5KR84LPgjeac8nnls79mpNfsVbCosUm0rrRLpNztiuvX8lXu2uRe8%2BLqbOPu8gAA&hid=4107
http://sloanreview.mit.edu.ezproxy.ub.gu.se/article/the-four-models-of-corporate-entrepreneurship?switch_view=PDF
http://sloanreview.mit.edu.ezproxy.ub.gu.se/article/the-four-models-of-corporate-entrepreneurship?switch_view=PDF

